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Comparative Culture Policy
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Critique of Culture Policies
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Research Methodology
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Culture Policy:Theory and Practice
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Theories of Art and Culture
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Consumers and Culture Marketing
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Topics of Cultural Laws and Policy
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Seminar:Culture Sociology
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Seminar:Cultural Politics
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Taiwanese Cultural Studies and
Discourse Analysis
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Seminar: Management of Non-Profit
Organization
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Seminar:Non-Profit Organization
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Postmodernism and Culture Criticism
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Post-Colonial Theory and Culture
Criticism
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Government Culture Policy and
Operation
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Seminar:Exhibition Design
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Regional Cultural Policy I: European
Cultural Policy
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Regional Cultural Policy ll:Asian and
African Cultural Policy
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International Art Project : Case Study
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Seminar:Modernism and Modernity
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Seminar:Museum Planning
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Seminar of Museology
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Visual Culture:Theories and Methods
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Seminar: Contemporary Sociology
Theory
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Festival and Special Event Management
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Digital Communication and Popular
Culture
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Academic Lectures
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Independent Study
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Art Exhibiting, Interpretation and
Communication
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Art Project Financial Formulation and
Management
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Art Organization Administration
Evaluation
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Arts and Laws Research
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Seminar:Sociology of Art
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Seminar:Art and Culture Philosophy
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Creative Culture Industry
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Current Thoughts on New Museology
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